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You have before you the Corporate Respons�ity (CR) 
Report for CIO, Compañía de las Islas Occidentales, 2017; 
for us, it is a document which represents the proof of our 
firm commitment to sustainable growth. 

We explain below the steps taken this last year by all of 
us who form the Company to achieve this commitment. A 
path which started in 2011 with three fundamental 
premises: a commitment to our 
employees, respect for the 
environment and the aim to provide 
a better social environment.
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LETTER 
FROM 
THE 
CEO

Dear reader,

Six years ago, at CIO Compañía de las 
Islas Occidentales, we decided to assu-
me the commitment to integrate Cor-
porate Responsibility actions we have 
since carried out into our corporate 
strategy; a process of change that has 
excited all of us since the beginning.

As a result of this enthusiasm in addi-
tion to the great dedication and de-
termination of the entire CIO team to 
achieve the objectives set in this area, 
I am able to present you with our Cor-
porate Responsibility Report 2017 one 
more year. It reflects the determination 
of all of us who form the Company to 
continue on its path.

To this end, we continue to follow the 
guidelines marked by the three pillars 
on which our Corporate Responsibility 
actions are based: commitment to em-
ployees, respect for the environment 
and contribution to society.

We have devoted all our efforts to them 
in 2017, achieving most of the challen-
ges set at the beginning of the year.

We maintain our desire to build a better 
world and, therefore, we will remain 
committed and working hard to meet 
the challenges set for 2018, fully aware 
that although we are headed in the 
right direction, the road is long.

I hope that you will find this new report 
of interest.

Yours faithfully,

Francisco Javier Zamorano

CEO of CIO Compañía de las Islas 
Occidentales
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If we are proud of anything at Grupo CIO, it is what 
we are able to achieve together. It appears that the 
entrepreneurial project the Zamoranos began has 
gone far beyond the household sphere, for today CIO 
Compañía de las Islas Occidentales is a large working 
family that has managed to preserve its personality 
and spirit of unity in spite of its growth.

The Zamorano family began their business career 
in the first decade of the 20th century, when Luis 
Zamorano Benítez started his tobacco business with 
the opening of factories and warehouses in Santa Cruz 
de Tenerife. It would be his son, Luis Zamorano Tais 
who would found what was called the Record Factory 
in 1949, later called the Associated Tobacco Merchant 
Industrial Centre (CITA), which under his presidency 
managed to popularise several of the leading Spanish 
tobacco brands.

An achievement which, alongside the establishment of 
commercial ties with Europe and Latin America, gave 
the family company, from the first decades on, a strong 
entrepreneurial character that would benefit many 
companies such as Montesano, 7 Mares, Frigoten, the 
Gánigo Art Gallery and the San Antonio supermarket.

It was in 1975 when the Zamoranos inaugurated 
AVISA-Aguas de Vilaflor (Waters of Vilaflor) a bottling 
plant that would soon become the leader in the Canary 
Island water market and which currently continues 

operations under the name of Fuentealta. An eagerness 
for entrepreneurship and perseverance that has never 
ceased, and that eighteen years later led them to open 
the Hotel Bahía del Duque. A hotel that has marked a 
turning point in the islands with its firm commitment 
to the combination of innovation and traditional 
architecture. With 25 years behind us now in 2018, 
the Bahía del Duque continues to set the standard not 
only in Spain, but also on the international scale, as 
it maintains its maxim of renovating exclusive spaces 
and innovating its services. In 1992 diversification of 
the family business led to the addition of Grupo Record, 
a service company formed by the subsidiaries Record 
Seguridad (Security), Record Lavandería (Laundry 
Service) and Record Servicios Generales (General 
Services).

It was not until 2005 that the Zamorano family sold 
their participation in CITA to the multinational 
Gallagher, establishing the organization that we know 
today through the grouping together of their companies 
that give their name to CIO Compañía de las Islas 
Occidentales. Currently, Grupo CIO manages buildings 
and industrial warehouses; offers general and security 
services; bottles and distributes water; and designs, 
creates and manages hotel establishments in several 
parts of the world.
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visionvaluesand
mission As a company, we establish our corporate philosophy in the 

mission, vision and values, which describe our personality, 
our sensibilities and our concerns; in short, they guide us 
and are vitally important to understand who we are and how 
we work in Compañía de las Islas Occidentales.

9

MI
SS
IO
N

VI
SI
ON

We are a Canarian 
business group 
with a long family 
tradition and a 
clear international 
vocation, which 
operates in diverse 
sectors and has the 
best professionals 
who offer high quality 
innovative services 
and products with 
the objective of 
improving our clients’ 
expectations.

To consolidate our 
position in the sectors 
we lead and invest 
in international 
expansion whilst 
maintaining our seal 
of excellence and 
innovation in the 
products and the 
services we offer. 

Our Company has 
excelled in past 
decades for its 
vision, so we have 
set ourselves the 
goal of remaining 

pioneers in incorporating 
technological advances 
and in respecting the 
environment that 
surrounds us, and which 
we will continue to treat 
with the care it deserves. 

Furthermore, we want 
our family values to 
infuse our employees and 
have them feel proud to 
be a part of the Group.
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corpo-
rate 
respon-
sibility
policies

valuesand
Family Values: The family tradition is a hallmark 
that has been present during our entire business 
career and in the projects which have been 
developed since its founding in 1850 by the 
Zamorano Tais family. Therefore, this is an inherent 
quality of our brand.

Value of the human factor: The value given to 
the people that make up CIO and which make 
possible its existence acquires great relevance 
in the work philosophy. The professionals who 
make up this Company are those who, with their 
talent, dedication and effort, have made possible 
each of the challenges we have set. They are 
the people, individually and collectively, which 
enable sustainable and balanced growth with the 
environment.

Strong customer focus: Customers are the 
source and engine of our entire activity. The 
commitment to them is one of the pillars on which 
the CIO business career rests. Meeting customer 
expectations, - even aspiring to surpass them if 
possible- is the main objective of the professionals 
of Compañía de las Islas Occidentales and we focus 
all our working ability, dedication and experience in 
reaching this objective.

Quality and rigor in our service: Only by 
committing to high standards of quality and rigour 
is it possible to surpass our client’s expectations. 
This is why we focus our strengths in developing 
tools that guarantee the compliance of the highest 
standards of quality.

Commitment: We work with the philosophy that a 
product or service that we offer is a promise to our 
clients, a promise we are committed to delivering. 
This premise is part of our identity.

Innovation: Our vocation of leadership has led to 
an unequivocal commitment to innovation in all of 
the management processes, products and services. 
We believe that innovation is the way to move 
forward and grow our organization, thanks to the 
talent provided by a qualified team.

Dynamism and versatility: Wanting to be an 
innovating company involves a daily questioning of 
whether what is being done could be achieved in 
another way, with the goal of finding new solutions 
to the challenges faced by our company. This 
requires dynamic and versatile management skills 
that adapt to the needs of the moment.

If you would like to 
know in detail the 
Corporate Responsi-
bility Policies of each 
of the companies of 
our Group, you can 
access them through 
the links below.

CIO AVISA

BAHÍA 
DEL
DUQUE

GRUPO
RECORD

GRUPO
INMO-
BILIA-
RIO

11
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The preparation of this Corporate Responsibility Report for 
CIO Compañía de las Islas Occidentales responds to our wish 
to improve year after year. A challenge which cannot be faced 
without looking at what we have already achieved, what we can 
do differently and what else we can do to continue advancing.

Through this report we wish to share with our fellow citizens 
some milestones that speak of Grupo CIO, its actions and its 
commitment to an increasingly sustainable business development. 
We hope to receive feedback of our readers’ impressions in order 
to integrate their expectations and needs into our objectives.

This periodical document also serves as an analysis to show 
us how efficient we have been in carrying out the actions we 
had established for ourselves. It also allows us to reflect on the 
challenges and objectives we have met, identify those we have 
not yet achieved and to determine those aspects that we can and 
should improve. The next section of this annual report focuses 
on new commitments for the next fiscal year that follow the 
path set forth by the Grupo CIO in its continued and progressive 
commitment to promoting the natural environment.

In brief, with this report we intend to rely on our 2017 results 
to define new social, economic and environmental goals, as 
well as to reformulate any of those that remain unreached. 
All of this with our sights set on the path leading us to be 
a continuously more responsible company thanks to the 
commitment of our employees.
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They are the first 
to uphold our 
organisation’s 
values . Their 
opinions help to 
shape the ima-
ge the company 
transmits to our 
immediate su-
rroundings. We 
believe in encou-
raging internal 
communication 
and human re-
sources as pillars 
for a fluid, effec-
tive dialogue.

Together with the 
employees, they 
represent one of our 
main interest groups. 
Thus, meeting the 
expectations of our 
customers - even 
surpassing them - is 
the main objective of 
the professionals that 
form the Compañía de 
las Islas Occidentales, 
and this is precisely 
where we concentrate 
all our work capacity, 
vocation of service and 
experience.

There is no possible Corporate 
Responsibility action that does 
not consider people’s needs to 
be a priority. For this reason, we 
have been promoting social deve-
lopment initiatives for years, and 
it has become a hallmark of our 
identity. In this regard, we must 
keep in mind what legacy we 
want and must leave to coming 
generations, who we view as 
an interest group and source of 
inspiration in our undertaking to 
preserve the natural environment 
and follow a model of sustaina-
ble development.

15

If you are reading about us, then this report has been written for you. You are helping 
to make CIO’s growth as an organisation possible and are contributing to this Group’s 
fulfilment of its objectives and commitments.

Our environment is also one of our priorities. Those who know us know that we strive 
daily to identify the needs and meet the expectations of those around us.
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Although, by 
definition, 
the natural 
environment 
should not be 
included within 
our interest 
groups, it is 
important 
to consider 
it as related 
to Corporate 
Responsibility. We 
feel that only by 
doing so will we 
be more aware of 
the importance of 
the treatment we 
give you as well 
as the respect we 
show you.

By including this 
interest group, 
we seek to ensure 
the momentum 
of organisational 
change as it relates 
to Corporate Res-
ponsibility. This is 
achieved through 
the establishment 
of an ethical, 
responsible ma-
nagement policy 
from a social point 
of view, a code 
of conduct and a 
Corporate Respon-
sibility committee 
to guarantee com-
pliance with our 
commitments.

Direct, constant 
contact with our 
suppliers also 
makes them 
upholders of 
the Corporate 
Responsibility 
values   we promote. 
Therefore, they 
must have a clear 
idea of   both what 
we are and what 
we are not. For 
our part, we must 
know our suppliers’ 
expectations of 
us as well as their 
commitment 
to adapt to the 
requirements of 
this company’s 
values.
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Constant dialo-
gue and trust are 
the basis of our 
relationship with 
partners. In this 
two-way exchange 
the promotion of 
corporate values   is 
key to achieving an 
appropriate balance 
of power. Mutual 
understanding is 
also essential to 
the development of 
projects of common 
interest and benefit.

As they are our main 
intermediaries with 
society, it is important 
to take advantage of 
the opportunities they 
offer us. Every act of 
communication must be 
prepared separately to 
make absolutely sure 
that the image projected 
appropriately reflects 
who we are. Likewise, 
it is essential to adapt 
to current information 
channels and utilise our 
own communication 
tools to make our 
Corporate Responsibility 
actions more effective. 

This is an element 
that forms part of 
the interdependence 
of every company 
with its environment. 
By identifying 
competition as an 
interest group in the 
strategic planning 
of Corporate 
Responsibility we 
aim to encourage 
cooperation and 
form alliances 
with competing 
organisations. In 
this fashion, it is 
part of our ideology 
to promote fair 
competition and 
resolve conflicts 
through arbitration.

The recognition 
of leadership and 
self-sufficiency 
that we achieve 
as an organiza-
tion is both the 
cause and the 
effect of streng-
thening our rela-
tions with public 
administrations 
and institutions. 
Furthermore, this 
will help us to 
achieve greater 
levels of effec-
tiveness in our 
mission to ade-
quately address 
social needs.

17
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• We annually support more than 90 NGOs.

• We organise Christmas parties for more than 170 of our staff’s children.

• We sponsor the NGO EcoOcéanos, having collaborated on ten beach and ocean floor clean-up projects in 
which 1,500 kilos of waste was collected. 

• CIO alongside EcoOcéanos promotes a social and environmental event with 50 participating members from 
Fundación Tutelar Sonsoles Soriano (Guardian Foundation) and the Mental Health Association, AFES Salud Mental. 

• Six volunteers from our staff dedicated 54 hours to the Oliver Mayor and ACUFADE associations during the 
International Corporate Volunteering Week.

• We collaborate with the Canary Island Association for Friendship with the Saharawi People (ACAPS) and 
their Holidays in Peace programme by helping to fray the children’s travel costs.

• Grupo Record receives the ISO 9001:2015 certificate for quality management in the improvement of and 
well-being at the workplace.

• Record Laundry Service changes from Diesel fuel to LPG propane, reducing CO2 emissions by 18%. 

• CIO promotes continuous staff training with more than 7,900 hours of courses, seminars, as well as 
teambuilding and coaching sessions.

• Bahía del Duque Hotel collaborates with the WWF in its Earth Hour initiative for its 8th consecutive year.

• Fuentealta donates more than 230,000 litres of water among 51 sports teams, 17 NGOs, 36 solidarity 
events and 247 collaborative functions. 

• CIO receives the Official Corporate Social Responsibility Seal for Solidarity granted by Tenerife’s Island 
Government and the Award for the Creation of Employment from the magazine Actualidad Económica.

• Bahía del Duque Hotel continues to reduce its energy consumption and its carbon footprint by installing 
heat recovery chiller units, resulting in a propane savings of 83%.

• CIO celebrates its first year of the Environmental Champion competition among its staff, with two winning 
ideas: Defossilise Yourself and Red Sun.

• Bahía del Duque’s Las Aguas Restaurant fosters the local economy by purchasing 80% of its products 
locally. 

• Bahía del Duque Hotel continues its support of the What can be done with 1€? campaign and sponsors 
40 children in collaboration with the NGO Action Aid. In 2017 we also joined the Boloso Sore Project in 
Ethiopia benefitting 499 children.

• CIO promotes the SaboreAñaza event in which seven professionals from Bahía del Duque and Grupo Record 
provide 50 hours of corporate volunteering to teach a 50-hour master class to 15 young students at the 
cookery training course in Añaza (FOCA).

• CIO organises a Solidarity Caravan at the Despacio Market in which ten items donated by Canarian designers 
are auctioned off to benefit the SFundación Tutelar Sonsoles Soriano. 

• CIO promotes the development of the new Down syndrome association Down Libre21.

• CIO sponsors a mural at Valle Tabares Juvenile Facility, carried out by the students from the Nazaret School 
in Los Realejos and minors from the centre itself.

• Bahía del Duque organises its fifth Solidarity Market among its staff. The money raised has been allocated 
to transport cancer patients and to purchase hearing aids for underaged, long-term patients at Nuestra 
Señora de la Candelaria Hospital.

• CIO sponsors an organic garden project carried out by the Alzheimer’s Association ACUFADE at its centre 
in the south of Tenerife for people suffering from Alzheimer’s. 

• CIO maintains it support of STOP-FA in the fight against Friedrich’s ataxia through funds earmarked 
for research.
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PRINCIPLES
OF THE UN

GLOBAL COMPACT
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The improvements posed by the SDGs are based on fundamental issues such as the con-
servation of the marine and terrestrial environments, the fight against climate change, 
economic growth and dignity of labour, the end of poverty and hunger, improvement in 
education and the achievement of equality between women and men. These are objec-
tives in which we believe and for which we are determined to work. After all, it is ne-
cessary to commit ourselves both to the planet we are borrowing for a time and to the 
people who will inhabit it in future generations.
Being a signatory of the Global Compact Spanish Network means sharing and assuming 
the following principles as one’s own:

1. Businesses should support and respect the protection of internationally 
proclaimed basic human rights, within their sphere of influence.

2. Businesses should make sure that they are not complicit in Human Rights abuses.
3. Businesses should uphold the freedom of association and the effective 

recognition of the right to collective bargaining.
4. Businesses should uphold the elimination of all forms of forced and 

compulsory labour.
5. Businesses should uphold the effective abolition of child labour.
6. Businesses should uphold the elimination of discrimination in respect of 

employment and occupation.
7. Businesses should support a precautionary approach to environmental challenges.
8. Businesses should undertake initiatives to promote greater environmental 

responsibility.
9. Businesses should encourage the development and diffusion of environmentally 

friendly technologies.
10. Businesses should work against corruption in all its forms, including extortion 

and bribery.

Since 2015, CIO Compa-
ñía de las Islas Occiden-

tales has been a signatory of 
the Global Compact Spanish Ne-

twork, which supports the 2030 
Agenda set by the United Nations to 

achieve the planet’s Sustainable Deve-
lopment Goals (SDGs).

It is a commitment adopted by public and 
private institutions and organisations around 

the world to contribute to the improvement of 
the environment and the preservation of its natural 

wealth on a global scale. A responsibility on which our 
actions as a signatory organization will be focused, toge-

ther with the dedication to people and equal opportunities.
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act ions
2017

People, together with the environment, are at the top of CIO Compañía de las Islas 
Occidentales priority list. During 2017, we have strived to continue making progress in terms 
of sustainability and social responsibility.

Our work in this regard is based on giving continued support to numerous collaborative 
agreements with non-profit organisations that are making an enormous effort to improve 
the social reality of our environment. Likewise, we support measures in favour of people at 
risk of exclusion, projects that promote culture and initiatives that encourage healthy living 
habits among other issues.

The source of inspiration for these actions comes from our own staff. It is an exceptional 
team that constantly demonstrates its commitment to society and the environment.

Each of them, whether working individually or collectively, demonstrates an attitude and 
involvement that serves as incentive not only to increase our efforts as a group, but also to 
learn from and promote our belief that there are different ways to achieve progress.
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behaviour towards
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 C
IO • Held the 6th annual Grupo CIO Managers Convention for integration of the organisation, 

a coaching seminar intended for thirty CIO managers.
• Recognised employees with more than 10 years of seniority in the Company.
• Gave special gift to employees with more than 25 years of seniority at Grupo CIO.
• Increased hiring of personnel with functional diversity.
• Disseminated the monthly bulletin Solidarity with the Spanish Association Against 
Cancer (AECC) for all staff as an informative prevention resource.
• Implemented paid maternity leave.
• Applied work-life balance measures with the implementation of two long weekends 
per year and 24 and 31 December as non-working.
• Established special summer and Christmas timetables as a work-life balance measure.
• 30-minute leeway to enter or leave work as a work-life balance measure.
• Carried out a fun, sport-related, outdoor team building activity during the Christmas 
season.
• Nominated employee of the quarter throughout the year.
• Granted Internships in the Human Resources Department for people at risk of social 
exclusion.
• Found job placement for young people in social exclusion.
• Collaborated with associations specialised in helping and relocating people at risk of 
social exclusion.
• Offered special conditions to the staff on health insurance, sports and training camps, 
as well as opticians, dental clinics, leisure spaces and petrol stations.
• Offered continuous training for Grupo CIO’s entire staff.
• Celebrated a Three Kings’ Day party for the staff’s children, with gifts and shows.

25
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• Delivered a personal copy of the 2016 Corporate Responsibility Report in headlines 
to all staff members.
• Recognised staff whose winning idea proposed a sustainable environmental action 
applicable to any of Grupo CIO’s businesses at the first Environmental Champion 
competition.
• Developed The Speaker initiative aimed at fostering downward communication on a 
regular basis among all staff members forming Grupo CIO. 

• Shared financial profits obtained in 2016 with a bonus in the entire workforce’s January 
payroll.
• Prepared and distributed a complaint and suggestion procedure to facilitate upward 
communication
• Inaugurated the Rincón del Trueque (Bartering Corner), a space designed for making 
donations of unwanted utensils that could be of use to others.
• Fuentealta gave away several participation slots in the third Vilaflor Trail marathon.
• Distributed information on floor clauses in mortgages.
• Distributed the Hotel’s internal regulations regarding the neutrality clause requesting 
staff to refrain from sharing political, philosophical or religious convictions in order to 
respect clients’ privacy.
• Distributed information on the granting of the Duqui Scholarship, financial aid intended 
for the university studies of a staff member’s child.

• Implemented a broadcasting system in internal areas of the Hotel to announce 
birthdays, nomination of the employee of the month as well as any other internal 
communication.
• Offered special conditions to staff members on health insurance, sports and training 
camps, as well as opticians, dental clinics, leisure spaces and petrol stations.
• Created an exclusive parking space for bicycles on the premises for Hotel staff.
• Offered staff the opportunity to purchase Fuentealta water at cost price.
• Prepared a brief dossier on the Child Protection Policy.
• Implemented special rates on accommodation for the staff’s family and friends.
• Recognised staff whose winning idea proposed a sustainable environmental action 
applicable to any of Grupo CIO’s businesses at the first Environmental Champion 
competition.
• Celebrated a Christmas party with a special appearance by Santa Claus for Hotel 
Bahía del Duque’s staff members’ children.
• Celebrated staff Christmas party.
• Recognised “dinosaurs” who have worked at the company for ten years.
• Sent congratulatory greeting and gift for every employee’s birthday.
• Continued the recognition initiative with incentives for the personnel most valued by 
clients and the company.
• Continued the Duque Hablemos Let’s Talk program, a monthly luncheon between the 
Hotel’s managers and staff members whose birthday it is that month.
• Recognised births and deaths in our employees’ personal families.
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• Continued office skills and health training.
• Held team building activity for employees.
• Promoted work-life balance measures.
• Recognised staff whose winning idea proposed a sustainable environmental 
action applicable to any of Grupo CIO’s businesses at the first Environmental 
Champion competition.

• Received the ISO 9001:2015 certificate for quality management in the improvement 
of and well-being at the workplace.
• Implemented measures favouring work-life balance.
• Implemented flexible work timetable.
• Created procedures to develop more efficient systems in working conditions, mainly 
in the laundry.
• Improved staff uniforms and footwear, according to the climate and type of physical work.
• Provided office skills training for the staff responsible for the laundry.
• Provided training on how to supply LPG Liquefied Propane Gas for the maintenance crew. 
• Recognised staff whose winning idea proposed a sustainable environmental 
action applicable to any of Grupo CIO businesses at the first Environmental 
Champion competition.
• Sponsored registration for one of Grupo Record employees in the 4th annual 
International Sportzone Marathon in Santa Cruz de Tenerife.

FU
EN
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AL

TA
• Recognised employees with more than 10 years of seniority in the Company.
• Celebrated Christmas meal with all the staff and other Grupo CIO companies. 
• Offered special conditions to staff members on health insurance, sports and training 
camps, as well as opticians, dental clinics, leisure spaces and petrol stations.

• Promoted better work-life balance measures. 
• Recognised staff whose winning idea proposed a sustainable environmental action 
applicable to any of Grupo CIO businesses at the first Environmental Champion 
competition.
• Offered special conditions to staff members on health insurance, sports and training 
camps, as well as opticians, dental clinics, leisure spaces and petrol stations.
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• Held second annual Grupo CIO Environmental Champion competition in which 
the winner had to come up with an idea for a sustainable action for the 
environment applicable to any of the company’s businesses.

• Continued to improve energy consumption savings with the installation 
of movement sensors in CIO offices.

• Maintained energy and water savings procedures, as well as those for the 
collection and selection of waste. 

• Obtained 30 % energy savings going from 7,790 W to 5,540 W with the 
installation of more efficient servers. 

• Sponsored the NGO EcoOcéanos programme dedicated to the clean-up of 
Tenerife’s coastline and seabed.

• Continued the work of cultivating vegetables and fruit trees as well as 
medicinal and aromatic plants, all based on organic farming criteria.

• Continued with the preparation of compost for use in the gardens.

• Maintained guided visit for clients through the hotel’s garden areas.

• Supported local agriculture through purchases made from the charity 
group caritas’ garden project called Buscándome las habichuelas (Earning 
a Living).

• Participated in the worktables for sustainable tourism established in 
the project called 70/20 Plan: Puerto Recycles.

• Participated in the European UrbanWaste project at the Tourism Innovation 
Factory (FIT).

• Installed a cold water pressure frequency inverter for the Villas, 
resulting in a savings in its consumption.

• Changed the air conditioning and refrigeration machinery for the Casas 
Ducales so that they are more efficient and less polluting.
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• Progressive changing to low consumption LED lighting systems in Las 
Villas and its offices. 

• Renewed the Travelife seal regarding sustainability. 

• Renewed the Biosphere seal of Responsible Tourism. 

• Participated in Earth Hour, a global event promoted and conceived by the 
World Wildlife Fund (WWF) for the 7th consecutive year.

• Continued with the replacement of metallic pipes with elastomeric foam 
pipes in several areas as a measure to save energy and propane gas. 

• Collaborated with the Public School La Jurada in Granadilla de Abona to 
encourage recycling.

• Incorporated a selection of healthy food prepared with organic 
food products from the Hotel's own garden into the La Brasserie 
restaurant’s menu.

• Replaced kitchen doorbells in the Beach Club and Trattoria restaurants 
resulting in an energy savings and reduction in the emission of polluting 
gases. 

• Participated in the collection of the Cory’s shearwater bird campaign, 
an environmental awareness campaign for the hotel sector. 

• Prepared and distributed Bahía del Duque’s Environmental Policy. 

• Attended the informative talk For a more Sustainable Tourism organised 
by BEGAIA. 

• Attended the workshop on energy efficiency in tourist establishments.

• Calculated our 2017 carbon footprint and compared it with that of 2016 
according to procedures accredited by the Ministry of Agriculture, Food 
and the Environment. 

• Held the second annual competition of the Grupo CIO Environmental Champion 
among the company's staff to propose a sustainable action for the environment 
for any of the company's businesses. 

• Installed heat recovery chillers, which translates into saving propane and 
emitting fewer polluting gases, thus reducing our carbon footprint.
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• Carried out to completion a more sustainable labelling on a glass 
bottle format.

• Completed execution of the energy efficiency plan in the packing plant.

• Held the first Grupo CIO Environmental Champion competition among the 
company's staff to propose a sustainable action on the environment for any 
of the company's businesses.

• Received a certificate issued by Más Control (More Control) for the 
company’s water emissions, with a waste index below the limits set forth 
in regulations. 

• Used ECOLAB products, which has resulted in a reduction of the washing 
temperature from 60% to 40%: a significant energy savings. 

• Implemented CO2 reduction measures, with an 18% decrease, which would 
amount to the planting of 7,475 trees in addition to a 99% SO2 reduction.

• Held the second annual competition of the Grupo CIO Environmental 
Champion among the company's staff to propose a sustainable action for the 
environment for any of the company's businesses. 

• Incorporated an expert to analyse and improve the company's environmental 
impact. 

• Improved measures to reduce LPG and electricity consumption. 

• Defined and implemented Grupo Record environmental policy. 
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• Gradually replaced our building’s windows to more energy efficient ones. 

• Continued with the improvement of energy savings through the progressive 
replacement of luminaires with LED fixtures. 

• Used rainwater irrigation in part of the facilities. 

• Donated pallets for the making of furniture, favouring its recycling and reuse. 

• Replaced oil paints with acrylic paints, which is more respectful towards the 
environment. 

• Implemented initiatives for the reuse of plastic waste as decoration in offices.
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• Donated to the Asociación Sofía which gives advice and care to people suffering from 
eating disorders. We also prepared a guide of good food practices for the association to use 
as a reference tool. 

• Resigned the United Nations Global Compact and upheld its 10 principles to promote 
corporate sustainability. 

• Joined the APEDECA Association as a collaborating partner in support of its work for the 
most disadvantaged people. 

• Organised and sponsored the SaboreAñaza master class, imparted by six of Hotel Bahía 
del Duque’s best catering professionals, for the students in the (FOCA) Cookery Class 
Programme in Añaza at the Good Samaritan Foundation of Añaza for its Young People (APJ). 

• Sponsored the Solidarity Theatre workshop for people with functional diversity. An activity 
carried out by Giro-Arte and organized by SINPROMI. 

• Collaborated with the Oliver Mayor Association Against Cystic Fibrosis, with 30 hours 
of corporate volunteering by Human Resources and the Communication team. They 
participated within the framework of activities for the International Corporate Volunteering 
Week organised by the Volunteer Office of Tenerife’s Island Government. 

• Organised a Solidarity Caravan at the Museo de La Naturaleza y el Hombre Despacio Market 
with a charity auction of items donated by Canarian designers benefitting the Fundación 
Tutelar Sonsoles Soriano.

• Sponsored a minor in Paraguay through the NGO ActionAid. 

• Organised and sponsored transport and lunch for the clean-up of Playa del Socorro, in 
Güímar, organized by Ecoocéanos. Members of the AFES Mental Health Association and the 
Fundación Tutelar Sonsoles Soriano participated in the activity as volunteers. 

• Donated to the Canary Islands Association of Friendship with the Saharawi People (ACAPS) 
for the Holidays in Peace project, to help fray the children’s travel costs from the Sahara to 
the islands in summer. 

• Gave a financial contribution to STOP-FA, whose main objective is to develop medication 
for Friederich's Ataxia. 
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• Bahía del Duque Hotel’s Human Resources Department dedicated their time on a Corporate 
Volunteering Day to collaborate with the ACUFADE Association to help people living with Alzheimer's.

• Participated in the Travelife Champion contest in the Community Contribution category.

• Corporate volunteering of an 8-hour master class by six of the hotel’s best catering professionals 
at the Cookery Class in Añaza (FOCA), part of the Añaza por sus Jóvenes (APJ) project. A sampling 
menu was prepared and served with Bahía del Duque kitchenware for 20 dining guests.

• Granted internships to five FOCA cookery programme students at the Hotel as a continuation of 
our collaboration with the Good Samaritan Foundation in Añaza (APJ).

• Held the 5th Annual Solidarity Market with furniture and household items replaced during renovation 
to raise funds for the Spanish Association Against Cancer (AECC) and Nuestra Señora de la Candelaria 
University Hospital.

• Donated bed and bath linen to the Canarian Federation of Animal and Plant Protective Associations 
(FECAPAP) and their regional shelter in Valle Colino.

• Participated in the International Gastronomic Forum on the Potato.

• Participated in the Secret days of the Restaurant Business, a Saborea Güímar initiative.

• Collaborated with the San Miguel de Abona City Council to hold the culinary event Junior Chef 
Club.

• Implemented the Amber Alert, a notification system for missing minors, within the Hotel.

• Collaborated with the Farmer's Market in San Miguel de Abona for the preparation of recipes using 
their products.

• Participated in the 5th International Tourism Forum Maspalomas Costa Canaria.

• Through the purchase of organic agricultural products for the Hotel's restaurants we helped 
support the caritas project called Buscándome las Habichuelas (Earning a Living), in which people at 
risk of social exclusion are trained and employed.

• Donated to DOWN LIBRE21, a pioneer in this field in the south of Tenerife, to promote the 
development of this association for giving early care to people with Down Syndrome. 

• Sponsored an artistic mural organised by the plastic arts class at the Nazaret School in Los 
Realejos to be painted in the courtyard of the CIEMI Valle Tabares juvenile facitlity. 

• Gave financial support to ACUFADE to give continuity to the work they do for people with 
Alzheimer's. 

• Gave a financial contribution to the Pichón Trail Association, for physiotherapy service 
offered to people with multiple sclerosis. 

• Sponsored the orphanage construction project in Kenya carried out by the Architecture 

department at the European University of the Canary Islands.

• Collaborated for the 20th consecutive year on the What can be done with €1? project 
for the benefit of the NGO ActionAid to continue with the sponsorship of 40 children in 
different countries.

• Donated the profit collected from the sale of the 10th Christmas lottery to collaborate with 
caritas in the "Ayuda de Base" or Basic Aid project, aimed at families in social exclusion in the 
municipality of Adeje.

• Donated bed linen, tablecloths and towels to the Esperanza Sur Animal Protection Centre.

• Collaborated with Canarias Radio for the broadcast of a segment dedicated to citizen 
safety.

• Collaborated with caritas on a campaign for the collection of used eyeglasses and 
sunglasses for people without resources.

• Supported the Local Community of Valle de Güímar through the presentation of local 
products and wines to hotel clients, with the collaboration of Valle de Güímar’s Regulating 
Council of Protected Denomination of Origin.

• Organised a talk on the restaurant business at the Hotel Escuela Santa Cruz.
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• Supported different types of sports teams, both female and male, by distributing water, 
mainly among their lowest divisions (youth).

• Continued to collaborate with different NGOs through the distribution of water (in litres):

Hemophilia Association of the Province of Santa Cruz de Tenerife 1.024 L

Spanish Association Against Cancer       1.446 L

Association of Relatives and Patients with Parkinson's Disease of Tenerife 2.070 L

SOS Children's Villages Spain        8.325 L

Tenerife Association of Trisómicos 21       2.400 L

ADEMI Tenerife (functional diversity sport)      4.140 L

Official Dentists’ College of Santa Cruz de Tenerife    756 L

Fundación Tutelar Sonsoles Soriano       1.920 L

REMAR           1.920 L

FUNCASOR          1.920 L

Step by Step          560 L

RETO Association          800 L

Hermano Pedro Adult Centre       400 L

Red Cross Day Centre         92 L

APANATE          140 L

ATARETACO Foundation        120 L

Padre Laraña Social Canteen        35 L

Total litres         28.068 L

• Collaborated on the following solidarity activities

1. Games of the Island Government 2017.

2. Ponle Freno (Put a brake on it Race), in Las Palmas, Gran Canaria

3. Spanish Association Against Cancer (AECC) Event, Tenerife en Marcha, in Santa Cruz.

4. Food collection in Plaza de San Juan in La Laguna.

5. Friends of Vitolo Match 2017.

6. Febles Campos retirement home.

7. FUNCASOR Solidarity Race.

8. Southwest Charity Race.

9. Pichón Trail Project.

10. Various activities with ADEMI.

11. Carrera de la Mujer (Women’s Race).

12. Adapted sport – Tíncer games.

13. Sonrisas por África (Smiles for Africa).

14. Parkinson Run.

15. Telemarathon Mírame TV.

16. Corazón y Vida Association.

17. Parkinson Run / Long walk.

18. Beach clean-up with Ecoocéanos.

19. Bicycle day in Garachico.

20. Canarian Foundation Pedro Rodríguez Ledesma.
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BASKETBALL
FOOTBALL

FOOTBALL INDOOR
VOLEY

BEACH VOLEY
BASEBALL

12
19
3
6
1
1

41.200
58.000
2.350
9.987

730
1.537

discipline litresteams

126.435total litres

CYCLING
HANDBALL

RHYTHMIC GYMNASTIC
CANARIAN WRESTLING

ATHLETICS
DANCING

2
1
2
3

SEVERAL ATHLETES
1

295
3.248
2.928
1.610
2.450
2.100

discipline litresteams
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21. Clownbaret Festival

22. Sardine of the Inclusion.

23. Solidarity dinner for hunger- la Salle school.

24. PROBOSCO charity market.

25. Cáritas La Laguna, solidarity meal

26. Charity football match Sofía Association.

27. Meal at the Hermano Pedro Adult Centre.

28. Holidays in Peace.

29. Solidarity market C.C. Concorde.

30. Canción de la risa (Song of Laughter)

31. Environment Day.

32. Friends of shanty town traditions.

33. AECC Kites of excitement.

34. NGO Canarian Championship.

35. Vocational fair La Laguna University.

36. Sustainable Santa Cruz Associatión Dog show.

Litres         19.845 L

• Participated in numerous events with an aim to promote healthy living habits..

Litres         61.852 L

247 collaborations in 2017.

Total Litres:      236.200 L

• Established agreements with numerous associations helping with functional diversity 
and job placement for people at risk of social exclusion such as SINPROMI, ATARETACO, 
ADECCO, the Don Bosco Project, DOWN Tenerife and the Sagrada Familia Foundation.

• Collaborated with Televisión Canaria’s programme El Foco for the hiring of a person with 
job placement difficulties.

• Provided security and equipment for the Canarias Basketball Club during the Final Four 
Cup Exhibition.

• Collaborated with Hotel Bahía del Duque on the cookery master class the professionals 
taught to the Cookery students in Añaza (FOCA), part of the Añaza project for its young 
people (APJ), by transporting kitchenware for the luncheon at the FOCA facilities in Añaza.

• Diffused information about and collaborated with the Solidarity Families project 
of Tenerife’s Insular Institute of Social and Socio-Sanitary Care (IASS) to find foster 
families for children at risk of social exclusion.
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Distinc-
tions
2017

Tenerife’s Island Government recognised 
Grupo CIO as being the second most 
solidary company of Tenerife businesses 
and was presented with the Social Seal of 
CSR (Corporate Social Responsibility) as 
well as a cash award of € 2,857.14.
Received the Creation of Employment 
Award in June 2017 from the magazine 
Actualidad Ecónomica.
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CHALLENGES 2018



BEHAVIOUR 
TOWARDS 

THE
EMPLOYEES

2018

• Held the 7th annual Grupo CIO Managers Convention for integration within the 
organisation, a seminar led by a coach for 30 CIO managers. 

• Continued to recognise those employees with more than ten years’ seniority in the company.

• Continued to present those employees with more than 25 years’ seniority at CIO with a 
special gift.

• Continued to increase hiring of personnel with functional diversity. 

• Maintained distribution of the monthly bulletin Solidarity with the Spanish Association 
Against Cancer (AECC) for all personnel as an informative prevention resource.

• Maintained implementation of temporary disability for maternity leave. 

• Maintained application of work-life balance measures with the implementation of two 
long weekends per year and 24 and 31 December as non-working.

• Re-established special summer and Christmas timetables as a work-life balance measure.

• Maintained 30-minute leeway to enter or leave work as a work-life balance measure.

• Organised another fun, sport-related, outdoor team building activity to celebrate the 
Christmas season.

• Organised and carried out a CIO team building activity.

• Carried on with the nomination of employee of the quarter.

• Renewed development of internships in the Human Resources Department for people 
at risk of social exclusion.

• Continued working on job placement for young people in social exclusion.

• Renewed collaboration as advisors with associations dedicated to helping and relocating 
people at risk of social exclusion.

• Maintained special conditions offered to the staff on health insurance, sports and 
training camps, as well as opticians, dental clinics, leisure spaces and petrol stations.

G
R

U
PO

 C
IO

49



51

• Maintained continuous training for Grupo CIO entire staff.

• Celebrated a special Christmas dinner for CIO’s central offices. 

• Maintained the celebration of a Three Kings’ Day party for the staff’s children, with gifts 
and shows.

• Recognised staff whose winning idea proposed a sustainable environmental action 
applicable to any of Grupo CIO businesses at the first Environmental Champion competition.

• Delivered a personal copy of the 2017 Corporate Responsibility Report in headlines to 
all staff members.

• Continued to develop El Altavoz initiative aimed at fostering downward communication 
on a regular basis among all staff members forming Grupo CIO. 

• Resumed organisation of the CIO summer lunch or dinner.

• Implemented a welcoming protocol for new Group employees that includes the 
presentation of gifts such as pens, pen drives or CIO mugs.

• Established staff visits to the offices of other Group work centres.

• Established 15% discount for the entire CIO staff to stay at the Bahía del Duque Hotel, 
and in the case of personnel who cannot lodge in the hotel, their discount is passed on to 
family and friends. 

• Instated 30% discount for the entire CIO staff at Hotel Bahía del Duque’s drugstores.

• Installed screens in the staff break rooms to communicate corporate and other useful 
news as well as any congratulatory messages. 

• Held third Grupo CIO Environmental Champion competition to recognise employees’ ideas.
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• Granted the Duqui Scholarship, financial aid for the university studies of a staff 
member’s child. 

• Renewed the induction programme for new staff members to help ease their adaptation 
to the organisation.

• Created an initiative-based team building programme for managers. 

• Continued to carry out performance evaluations on permanent staff. 

• Renewed conducting surveys on the work climate. 

• Kept the tradition of the Hotel Bahía del Duque staff Christmas party.

• Maintained the Duque Hablemos (Let’s Talk programme), a monthly luncheon with 
managers and employees who are celebrating their birthdays that month.

• Sent congratulatory message and gift to each employee on their birthday. 

• Renewed incentives for the guests’ and the company’s most valued employees.

• Acknowledged those “Dinosaur” employees who have worked at the company for more 
than ten years. 

• Implemented a new acknowledgement for those employees with 25 years’ seniority at 
the company.

• Recognised births and deaths in our employees’ personal families.

• Provided personal discounts for staff on purchases at the Hotel’s drugstores. 

• Maintained special staff discounts for the purchase of Fuentealta water at cost price. 

• Offered special conditions to the staff on health insurance, sports and training camps, as 
well as opticians, dental clinics, leisure spaces and petrol stations.

• Continued with the exclusive Hotel staff bicycle parking on the premises. 

• Kept the tradition of the Christmas party celebration for the staff’s children with the 
appearance of Santa Claus. 
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• Maintained special discount prices on accommodation for staff’s family and friends. 

• Installed screens in the staff break rooms to communicate corporate and other 
useful news as well as any congratulatory messages. 

• Maintained continuous staff training programme. 

• Introduced necessary logistics for the development of the Amber Alert in the Hotel. 

• Recognised the department with the highest global Medallia score. 

• Held third Grupo CIO Environmental Champion competition to recognise 
employees’ ideas.

• Developed a new training plan adapted to the needs of every job post.

• Introduced a talent management plan. 

• Created an evaluation system of the work environment in coordination with the 
Human Resources Department of the Group offices. 

• Introduced an evaluation system of measures which have been carried out. 

• Reinforced work-life balance measures.

• Held third Grupo CIO Environmental Champion competition to recognise 
employees’ ideas.

• Installed screens in the staff break rooms to communicate corporate and other 
useful news as well as any congratulatory messages.

• Updated and improved the laundry service agreement. 

• Offered special discounts to staff on services and products at collaborating 
companies. 

• Carried out a staff training plan adapting to the needs of all areas.

• Had an expert from the Human Resources department visit the Record offices 
twice a week.
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• Organised informative talks for the presentation to the 
Environmental Champion competition 2018. 

• Held third Grupo CIO Environmental Champion competition to 
recognise employees’ ideas. 

• Installed screens in the staff break rooms to communicate corporate 
and other useful news as well as any congratulatory messages.

• Updated the staff discount plan with our suppliers. 

• Reinforced the work-life balance measures. 

• Installed screens in the staff break rooms to communicate corporate 
useful news as well as any congratulatory messages.

• Held third Grupo CIO Environmental Champion competition to 
recognise employees’ ideas.



• PREPARING A CODE OF CONDUCT AND ENVIRONMENTAL ASSESSMENT OF SUPPLIERS AS WELL AS GENERATING A CONTROL 
SYSTEM FOR OUR SUPPLIERS’ ACTIONS AT THE CENTRAL OFFICES.

• CONTINUING WITH OUR ENERGY CONSUMPTION SAVINGS BY MEANS OF MOTION SENSORS INSTALLED IN THE CIO OFFICES.

• HOLDING THE THIRD ANNUAL GRUPO CIO ENVIRONMENTAL CHAMPION COMPETITION.
• KEEPING MEASURES TO SAVE ENERGY AND ELECTRICITY IN THE SERVER ROOM.

• INCORPORATING AN EXPERT TO ANALYSE AND IMPROVE THE COMPANY'S ENVIRONMENTAL IMPACT.

• CONTINUING WITH THE CULTIVATION OF VEGETABLES AND FRUIT TREES AS WELL AS MEDICINAL PLANTS AND AROMATIC HERBS 
FOLLOWING ORGANIC AGRICULTURE CRITERIA. 

• CONTINUING TO MAKE COMPOST FOR ITS USE IN THE GARDENS. 

• CONTINUING GUIDED VISITS FOR CLIENTS THROUGH THE HOTEL GARDEN AREAS. 

• MAINTAINING SUPPORT TO LOCAL AGRICULTURE THROUGH PURCHASES MADE AT THE VEGETABLE GARDEN OF THE CARITAS 
PROJECT BUSCÁNDOME LAS HABICHUELAS (EARNING A LIVING).

• CONTINUING TO INCORPORATE ORGANIC PRODUCTS INTO THE HOTEL’S GASTRONOMIC OFFER. 

• IMPROVING THE CONTROL OF PAPER CONSUMPTION THROUGH THE IMPLEMENTATION OF TABLETS FOR TICKET REGISTRATION.

• PARTICIPATING IN THE GLOBAL EVENT EARTH HOUR, PROMOTED AND CONCEIVED BY THE WORLD WILDLIFE FUND (WWF) FOR OUR 
8TH CONSECUTIVE YEAR.

• RENOVATING THE TRAVELIFE SEAL FOR SUSTAINABILITY.

• UPDATING THE BIOSPHERE SEAL FOR RESPONSIBLE TOURISM. 

• CONTINUING WITH THE IMPROVEMENT AND IMPLEMENTATION OF WASTE MANAGEMENT.

• MAINTAINING ENVIRONMENTAL TRAINING 

• CONTINUING WITH THE PROGRESSIVE SUBSTITUTION OF THE HALOGEN LIGHTING SYSTEMS WITH LED LUMINAIRES IN THE VILLAS 
AND ITS OFFICES. 
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• INTRODUCING A CLEAN ENERGY GENERATION SYSTEM USING WIND ENERGY TO ILLUMINATE SURVEILLANCE AREAS.
• INCORPORATING AN EXPERT TO ANALYSE AND IMPROVE THE COMPANY’S ENVIRONMENTAL IMPACT.
• HOLDING THE THIRD ANNUAL GRUPO CIO ENVIRONMENTAL CHAMPION COMPETITION.

• CONTINUING WITH THE PREPARATION AND STUDY OF GUIDELINES FOR IMPROVING THE ENVIRONMENT. 

• CONDUCTING AN ENERGY AUDIT. ANALYSING AND EVALUATING THE IMPLEMENTATION OF NEW CERTIFICATIONS BASED ON OUR 
ANNUAL ACTION PLAN.

• INCORPORATING AN EXPERT TO ANALYSE AND IMPROVE THE COMPANY'S ENVIRONMENTAL IMPACT.

• ASSESSING THE IMPLEMENTATION OF A SYSTEM TO SAVE ON AIR CONDITIONING IN THE DUCAL HOUSES.

• CALCULATING OUR CARBON FOOTPRINT AND COMPARING IT WITH THAT OF 2017 ACCORDING TO THE PROCEDURE ACCREDITED 
BY THE MINISTRY OF AGRICULTURE, FOOD AND THE ENVIRONMENT.

• PROGRESSIVELY SUBSTITUTING DIGITAL BATHROOM SCALES WITH MECHANICAL ONES TO ABANDON USE OF BATTERIES. 

• HOLDING THE THIRD ANNUAL GRUPO CIO ENVIRONMENTAL CHAMPION COMPETITION.

• INCORPORATING AN EXPERT TO ANALYSE AND IMPROVE THE COMPANY’S ENVIRONMENTAL IMPACT.

• PROMOTING THE DEVELOPMENT OF SUSTAINABLE HABITS AMONG THE PERSONNEL.

• HOLDING THE THIRD ANNUAL GRUPO CIO ENVIRONMENTAL CHAMPION COMPETITION.

• INCORPORATING AN EXPERT TO ANALYSE AND IMPROVE THE COMPANY’S ENVIRONMENTAL IMPACT.

• IMPROVING MEASURES TO REDUCE LPG AND ELECTRICITY CONSUMPTION.

• DEFINING AND INTRODUCING THE GRUPO RECORD ENVIRONMENTAL POLICY.

• REDUCING LEVELS OF ECOTOXICITY IN WASTEWATER EMISSIONS. 

• HOLDING THE SECOND ANNUAL GRUPO CIO ENVIRONMENTAL CHAMPION COMPETITION.
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• Preparing the Grupo CIO policy and social action program in line with the organisation’s 
Corporate Responsibility objectives.
• Joining the Canary Network of Corporate Social Responsibility (CSR), an organisation 
founded to create synergies among non-governmental organizations (NGOs), companies 
and citizens in CSR matters.
• Maintaining collaborations with associations, NGOs and organisations that Grupo CIO 
Corporate Responsibility (RCCIO) management chooses. 
• Extending our corporate volunteering actions within and outside the framework 
established by the International Corporate Volunteering Week.
• Renewing sponsorship of a minor in Paraguay through the NGO ActionAid.

• Renewing our collaboration for the 21st consecutive year with the What can you do 
with 1€? project to benefit the NGO ActionAid and continue sponsoring 40 minors in 
different countries.
• Maintaining our support of the community by purchasing local food products. 
• Supporting the caritas project Buscándome las Habichuelas, (Earning a Living) by 
purchasing organic food products for the Hotel restaurants. They provide training and 
job placement for people at risk of social exclusion.
• Donating clothes and footwear from our drugstores’ outlet to the Cáritas project El 
Ropero, (The Wardrobe).
• Increasing the number of items produced by Down Tenerife, FUNCASOR and the Pichón 
Trail Project in the Hotel’s drugstores and distributing 100% of the sale profits to the 
NGOs.
• Collaborating with local social canteens for the delivery of non-perishable products.
• Selling Fairtrade products in the Hotel's drugstores.
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• Holding the 6th Solidarity Market with the Hotel staff where furniture and household 
items replaced during renovation will be sold and profits allocated to a social action.
• Continuing with the recovery of metallic waste which is to be sold and then allocating 
the profits to different Corporate Responsibility projects.
• Maintaining Corporate Volunteering actions with different NGOs. 
• Continuing to donate bed and bath linens to different NGOs.
• Donating non-perishable food products to the Brothers of the White Cross on a 
monthly basis.
• Holding a charity gala during Solidarity Month within the framework of the 25th 
Anniversary of the Bahía del Duque Hotel.

• Maintaining the same dynamic support to sports teams as in previous years, adapting 
it to the current situation as well as to the brand's new philosophy.
• Maintaining collaborations with NGOs.
• Renewing our agreement with the Pedro Rodríguez Ledesma Canarian Foundation for 
the 4th consecutive year.
• Expanding coverage of our evaluation system on the results of completed actions.

• Continuing and expanding agreements with companies whose staff have functional 
diversity and job placement difficulties.
• Increasing donations.
• Distributing information about Grupo CIO humanitarian aid workshops among the 
Grupo Record staff.
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• Disseminating information on the Solidarity Families project sponsored by Tenerife’s 
Insular Institute for Social and Socio-Sanitary Care (IASS) which finds foster families for 
minors at risk of social exclusion.

GR
UP

O I
NM

OB
ILI

AR
IO



63

CR STRATEGY
As mentioned above, Grupo CIO  Corporate Responsibility stra-
tegy has a very clear first step: informing. This does not entail 
anything other than communicating what CIO Company of the 
Western Islands’ commitment is to sustainability and explaining 
it to our community.

Therefore, at the same time we are communicating this, we are 
publicly declaring a set of commitments that will ultimately 
draw up Grupo CIO roadmap, guiding us to achieve these com-
mitments through a concrete set of actions. From there, it will 
be our interest groups who will be periodically evaluating us and 
verifying that we do not deviate from the appropriate path.

We are aware that this road we have chosen will only be able to 
be travelled if we provide the necessary human, technical and 
financial resources.

Based on this, this report also includes the commitments assu-
med in 2017 as well as the challenges proposed for 2018, classi-
fied according to the interest groups targeted and the degree of 
performance achieved during this past year.
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SATISFACTORY IMPROVABLE UNSATISFACTORY

General Commitments

Compromise 1

1. Defining a corporate 
responsability policy.

Compromise 2

2. Creation a CR committee 
comprised of supoervisros from 
the different companies of CIO.

Compromise 3

3. All companies will define 
their strategy and CR action 
plan in line with CIO.

Commitments to our employees

Compromise 1

1. Talent Managemet 
Programme.

Compromise 2

2. Improving labour conciliation 
with specifc protocols.

Compromise 3

3. Establish communication 
protocols between employees 
businesses, identifying 
and defining channels and 
managers.

Compromise 4

4. Periodic analysis of the 
working environment and 
action taking. 

Grupo CIO Bahía del Duque Fuentealta
Grupo 
Record

Grupo Inmobiliario
de las Islas Occidentales
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Compromisos Con nuestros Clientes

Compromise 1

1. To better understand our 
customers expectations, so we 
can more effectively satisfy their 
meeds.

Compromise 2

2. Strengthening 
communication channel with 
customers.

Commitment towards the environmet

Compromise 1

1. Improve environmental 
management and the fight 
against climate change through 
the design of an environmental 
policy of the Company.

Compromise 2

2. Identification and assessment 
of the environmental aspects 
most relevant to each of the 
companies within the Group.

Commitments towards our suppliers

Compromise 1

1. Code of conduct for suppliers.

Compromise 2

2. Environmetal assessment of 
suppliers.

Compromisos Con nuestros empleados

Compromise 5

5. Analysing and improving 
prevention results.

SATISFACTORY IMPROVABLE UNSATISFACTORY
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Compromisos Con la Comunidad loCal

Compromise 1

1. Increase our social action 
projects.

Compromise 2

2. Defining policy and a social 
action program in the line with 
our CR goals.

Compromise 3

3. Define a program that 
monitors the results of th actions 
taken.

Commitments towards the environmet

Compromise 3

3. Each of our businesses 
should have a plan of action and 
environmental internal audits.

Compromise 4

4. Initiatives to mitigate 
environmental impacts.

Compromise 5

5. Environmental assessment of 
suppliers.

SATISFACTORY IMPROVABLE UNSATISFACTORY
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1. Inaugurating the CIO Corporate Responsibility Office 
2. Award ceremony of the Campeón Medioambiental contest for the Desfosilízate y Red Sun projects.
3. Poster announcing the 2nd Campeón Medioambiental Awards.
4. Charity Caravan Despacio Market in benefit of Fundación Sonsoles Soriano.
5. Charity Caravan Despacio Market in benefit of Fundación Sonsoles Soriano.
6. Race for Women. Sponsored by Fuentealta
7. Race for Women. Sponsored by Fuentealta
8. Central offices CIO Sponsors with the letter of a child. Project managed with Action Aid. 
9. Fuentealta collaborates with the International Festival Clowbaret, where they visit hospitals together with DeNarices. 
10. Fuentealta collaborates with the International Festival Clowbaret, where they visit hospitals together with DeNarices. 
11. Fuentealta collaborates with the International Festival Clowbaret, where they visit hospitals together with DeNarices. 
12. Sponsorship of the performing arts course being taught by Giro-Arte for people with functional diversity.
13. Ending the performing arts course-workshop taught by Giro-Arte, organized by SINPROMI and sponsored by CIO.
14. 12th  Sustainability CIO Committee in Central offices CIO, January 2017.
15. 13th Sustainability CIO Committee in Aguas de Vilaflor (AVISA), May 2017.
16. 14th  Sustainability CIO Committee in Bahía del Duque, September 2017.
17. Congress on Human Resources in the Canary Islands.
18. Presenting the 2016 CR report to the media.
19. Presenting a donation to the Down Libre 21 Association.
20. Presenting a donation check to the AECC. The total amount was collected from the 5th Solidarity Market held by 

members of Bahía del Duque’s staff.
21. Presenting a donation to STOP-FA for the fight against Friedrich’s ataxia.
22. Presenting the donation to caritas collected from the Christmas lottery by Bahía del Duque’s staff.
23. Collaborating in the clean-up of the coastline and seabed organized by EcoOcéanos at Las Teresitas beach.
24. Collaborating in the clean-up of the coastline and seabed organized by EcoOcéanos at Las Teresitas beach.
25. Delivering the shirts that CIO is donating to the users of the Hermano Pedro Adult Centre to use in their activities.
26. Presenting a donation to the Sofia Association, dedicated to people with eating disorders.
27. Team building activity Christmas party 2017.
28. Signing the agreement with APEDECA.
29. Presenting the FUNCASOR Solidarity Piggy Bank.
30. Presenting the International Corporate Volunteering Week.
31. Corporate Volunteering Week. Three CIO volunteers collaborating with the Oliver Mayor Foundation against 

cystic fibrosis.
32. Corporate Volunteering Week. Three CIO volunteers collaborating with the Oliver Mayor Foundation against 

cystic fibrosis.
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33. Corporate Volunteering Week. Three CIO volunteers collaborating with the Oliver Mayor Foundation against 
cystic fibrosis.

34. Corporate Volunteering Week. Three volunteers from Bahía del Duque collaborating with ACUFADE.
35. Corporate Volunteering Week. Three volunteers from Bahía del Duque collaborating with ACUFADE.
36. Corporate Volunteering Week. Three volunteers from Bahía del Duque collaborating with ACUFADE.
37. Corporate Volunteering Week. Three volunteers from Bahía del Duque collaborating with ACUFADE.
38. Environmental and social activity organized by CIO and EcoOcéanos in which 50 members of the Sonsoles Soriano 

Guardian Foundation and Mental Illness Association AFES are participating.
39. Environmental and social activity organized by CIO and EcoOcéanos in which 50 members of the Sonsoles Soriano 

Guardian Foundation and Mental Illness Association AFES are participating.
40. Environmental and social activity organized by CIO and EcoOcéanos in which 50 members of the Sonsoles Soriano 

Guardian Foundation and Mental Illness Association AFES are participating.
41. Collaborating at the Mielina Project event of the Pichón Trail Project, to help those with multiple sclerosis.
42. CIO sponsors the mural at the Valle Tabares Juvenile Facility, being carried out by students from the Nazaret 

School in Los Realejos and minors from the centre itself.
43. CIO sponsors the mural at the Valle Tabares Juvenile Facility, being carried out by students from the Nazaret 

School in Los Realejos and minors from the centre itself.
44. CIO sponsors the mural at the Valle Tabares Juvenile Facility, being carried out by students from the Nazaret 

School in Los Realejos and minors from the centre itself.
45. Collaborating on ActionAid’s Boloso Sore Project.
46. Collaborating on ActionAid’s Boloso Sore Project.
47. SaboreAñaza project Master Class benefitting 15 young people from the Cookery Class in Añaza (FOCA).
48. SaboreAñaza project Master Class benefitting 15 young people from the Cookery Class in Añaza (FOCA).
49. SaboreAñaza project lunch, being carried out by 15 young people from the Cookery Class in Añaza (FOCA).
50. CIO receiving the Social Seal of CSR for its Solidarity awarded by Tenerife’s Island Government.
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