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With the purpose of improving each day as an organization, CIO has started 
a new era where our social responsibility actions are concerned. 

Collaboration with the most disadvantaged, respect for the environment, 
the promotion of sport, as well as healthy lifestyle habits and the sponsorship 
of cultural initiatives are some aspects that we have been developing since 
our inception. However, as a company we know we can do more and we 
are confi dent we can achieve this through the eff orts, dedication and 
commitment of all of those who in one-way or another are part of CIO Group. 

The premise of this report is to present the compromises that will help us 
achieve a more sustainable business development in social, environmental 

and economic areas, exposing the commitments we have taken and those we will undertake in order to 
improve our dedication to sustainability. Furthermore, we are going to try and establish a more open and 
fl uid dialogue with our stakeholders, integrate their needs and expectations into our objectives.

With the full knowledge that we have a long road ahead of us, and as a result of this concern, we fi nd 
ourselves immersed in a new stage in our social responsibility functions, starting with the implementation 
of a new specifi c strategy and accompanying it with an increase in renovation, which will help us to 
continue to grow. We are confi dent that this commitment will allow us to accomplish higher levels of 
effi  ciency in the eff ort to better develop our social responsibility.

Therefore, through this report we would like to off er the opportunity to present who we are, what our priorities 
are and the methods we employ. The basic pillars of this report answer to our core corporate values. 

Thank you for your time.

Francisco Javier Zamorano 
CIO Group CEO

LETTER FROM THE PRESIDENT 



•  Family values 

•  Value of the human factor: 

•  Strong customer focus

•  Quality and rigor in our services 

•  Commitment 

•  Innovative

•  Dynamic and versatile. 

MISSION

VISION

VALUES

We are a Canarian business group with a long family tradition 
and a clear international vocation, that operates in various 
sectors and with the team of professionals on hand, off ers 
the best service and the most innovative products, with the 
objective of constantly improving our clients expectations. 

Our vision is to consolidate our position in the sectors we lead 
and invest in international expansion whilst maintaining 
our seal of excellence and innovation in the products and 
services we off er. 
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1. CIO. Compañía de Las Islas Occidentales
In order to get to know CIO, which has steadily progressed through the 21st century, it is 
necessary to look at its history and observe the details of the reputed business career of the 
Zamorano Tais Family. 

The Zamorano family comes from an important lineage of industrialists. They began their activity 
in 1850 in the tobacco sector, developing factories and warehouses in Santa Cruz of Tenerife.  
Involved from the beginning in the social and economic development of The Canary Islands, its 
team of directors created ties with Europe and South America, importing new technology and 
participating in pioneering sectors. The testimony of this “industrial” curiosity has continued until 
today with the descendents of Mr. Luis Zamorano Tais, founder and first president of the Record 
factory – since 1949 Centro Industrial de Tabaqueros Asociados (CITA) – which popularized with 
great success some of the leading Spanish tobacco brands. 

As well as CITA, Mr. Luis Zamorano also drove businesses in different fields, with companies such 
as 7 mares, Montesano, Frigoten (frozen products sector), Galeria Ganigo (art gallery) and the 
supermarket San Antonio, amongst others. 

Additionally, the activity of Aguas de Vilaflor (AVISA) began in 1975 with a bottled water plant, 
producing a brand, which  later became the market leader in the Canary Islands, known today 
as Fuentalta. 

In the early 90’s, the entrepreneurial character of the Zamorano Family is once again manifest 
when they take on the expansion of its activities and the diversification into new projects, this 
time within a new sector, the tourism sector. In 1993 the company inaugurates an unprecedented 
project: the Gran Hotel Bahía del Duque Resort, demonstrating once again its own personal 
touch with the perfect union between innovation and tradition. Continuing the development 
of this Resort, in 2008 the company opened the Villas, which dispose of spaces and services of 
exclusive use for its clients. In 2009 the Spa Bahía del Duque was added to the Resort, the only 
thalassotherapy centre of its characteristics in The Canary Islands, due to its facilities and the 
quality of its rituals and treatments and which has won numerous national and international 
awards. The brand The Tais Collection was born throughout this path and focuses on opening an 
international route with future tourism projects. 

In 2005, the Zamorano family sold their participation in CITA to the multinational company 
Gallagher, and grouped the rest of the companies in CIO, Compañía de las Islas Occidentales, 
focusing its activities towards the following sectors; tourism, real estate, financial, services and 
industrial. 

Today, CIO Group plans, creates and manages hotels and resorts, as well as general and safety 
services, business and industries, and soon they will have spent over 40 years bottling and 
distributing mineral water for The Canary Islands. At the same time, they manage real estate 
assets in Tenerife, with the “Real Estate Group Islas Occidentales”, for industrial and residential 
sectors (buildings and industrial buildings in the metropolitan area, mainly).

As a company, we secure our corporate philosophy in our values, mission and vision because 
they describe our personality, our sensibilities and our concerns; in short, they guide us and are 
vitally important to understand who we are and how we work in CIO. 

MISSION: We are a Canarian business group with a long family tradition and a clear 
international vocation, that operates in various sectors and that with the team of professionals on 
hand, offers the best service and the most innovative products, with the objective of constantly 
improving our clients expectations.
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VISION: Our vision is to consolidate our position in the sectors we lead and invest in 
international expansion whilst maintaining our seal of excellence and innovation in the products 
and the services we offer. 

It is essential for us that we maintain the aspects that characterize and have differentiated 
us: our stamp of excellence in the products and services we offer. This company has excelled 
in past decades for its vision, for which we have set ourselves the goal to remain pioneers in 
incorporating technological advances and in respecting the environment that surrounds us, and 
which we will continue to value. 

Furthermore, we want our family values to infuse our employees and have them feel proud of 
being a part of this company. 

VALUES:
•	 Family	Values:	

The family tradition is a hallmark that has been present in the entire business career of CIO and 
of those projects which have been developed, from its beginnings, by the Zamorano Tais family. 
Thus, this is an inherent quality of our brand. 

•	 Value	of	the	human	factor:	
The value given to the people that comprise CIO and which make possible its existence acquires 
great relevance in the philosophy. The professionals who make up this company are those who 
with their talent, dedication and effort have made possible each of the challenges we have 
set. They are the people, individually and collectively, which enable sustainable and balanced 
growth with the environment.

•	 Strong	customer	focus
Customers are the source and engine of our entire activity. The commitment to them is one of 
the pillars on which the CIO business career rests. Meeting customer expectations, and even 
aspiring to surpass them, is the main objective of the professionals of CIO. In order to obtain this 
objective, we focus all our working ability, dedication and experience.

•	 Quality	and	rigor	in	our	service	
By committing to high standards of quality its possible to surpass our clients expectations, and 
this is why CIO focuses its strengths in developing tools, which guarantee the highest standards 
of quality.

•	 Commitment	
We work with the philosophy that a product or service that we offer is a promise to our clients, 
a promise we are committed to delivering. This premise is part of the identity of the Compañía 
de las Islas Occidentales. 

•	 Innovative	
Our vocation of leadership has led to an unequivocal commitment to innovation in our 
management processes, products and services. We believe that innovation is the way to move 
forward and grow our organization, thanks to the talent provided by a qualified team.

•	 Dynamic	and	versatile	
Being committed to serving as an innovative company implies the daily questioning of whether 
what you are doing can be achieved in different more effective way, in order to find new solutions 
to the challenges posed to our company. This requires very dynamic and versatile management 
skills that adapt to the needs of the moment.
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2. ABOUT THIS REPORT

2.1.	 WHAT	WE	WANT	TO	ACHIEVE	WITH	THIS	REPORT?		

With this Corporate Social Responsibility Report, we intend to present to our surroundings 
what our concerns are in order to achieve a more sustainable business development in social, 
environmental and economic areas, exposing the commitments we have taken and those we 
will undertake in order to improve our obligations to sustainability. Furthermore, we are going to 
try and establish a more open and fl uid dialogue with our stakeholders, integrating their needs 
and expectations into our objectives.

This report will allow the reader to understand our principles in CSR, getting to know the 
commitments we have been undertaking and those we have assumed in order to improve our 
commitment to sustainability. Also, in order to achieve our goals we would like to count with the 
cooperation and trust of all the stakeholders involved.  

With the full knowledge that we have a long road ahead of us, and as a result of this concern, we 
fi nd ourselves immersed in a new stage in our Social Responsibility functions, starting with the 
implementation of a new specifi c strategy and accompanying it with an increase in renovation, 
which will help us to continue to grow. We are confi dent that this commitment will allow us to 
accomplish higher levels of effi  ciency in the eff ort to better develop our social responsibility and 
remain a point of reference. 

On this journey, it is imperative to maintain good practices and to integrate them into a realistic 
plan which assumes as goals the expectations emanating from our own way of working, but also 
those of the stakeholders with whom we interact. Because their expectations and requirements 
have become, and will continue to, become ours. 

With this report, we present and assume certain pledges aligned with the principles and values of 
responsibility that are part of our history, our family and corporate culture, in order to ensure loyal 
behaviour towards society, the fragile territory of The Canary Islands, as well as the environment. 

This document is also intended as a snapshot of the state of implementation of the proposed 
actions during the past period. It collects those challenges that we set and we have met, but far 
from complacent, also defi nes areas for improvement. Precisely, we propose the Corporate Social 
Responsibility Report as a key to the development of tools that allow us to raise new goals and guide 
us in the eff ort to achieve them.
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2.2.		WHO	IS	THE	REPORT	FOR?	

We want to push our CSR to improve our relationship with our social, environmental and 
economic surroundings and therefore we want to address all those with whom we interact, 
which are none other than our stakeholders, because it is they who make possible our existence 
and growth as an organization. It is not possible for us to be successful if they are not successful. 

Therefore, from Compañía de las Islas Occidentales we work to identify who are our stakeholders to 
adequately understand the needs and expectations they have in the area of Social Responsibility, 
only then will we meet our objectives, strategic guidelines and commitments assumed.

These	are	our	stakeholders:

In an eff ort to make it as eff ective as possible we want to maintain constant dialogue with our 
stakeholders, we have established a classifi cation for the degree of impact these can have on the 
Social Responsibility actions we intend to carry out in our organization. 

•	 Employees: They are the fi rst prescribers of our company values, and whose opinion gives us the 
highest degree of credibility. We are committed to encouraging internal communication and 
human resources as a pillar on which to support a more fl uid and eff ective dialogue.

•	 Customers: Together with our employees, they represent our two main stakeholders. So much 
so that when we describe our corporate values, we fi nd that one of them is “strong customer 
focus”, confi rming that for our organization: “To fulfi ll the expectations of their customers- even 
aspiring to surpass them-is the main objective of the professionals that make up Compañía de 
las Islas Occidentales”.
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•	 Local community (society): No Social Responsibility action is possible if the needs of the social 
surroundings are not taken into account as a priority. Therefore, we have spent years promoting 
and collaborating with social development initiatives and will continue as a hallmark of our 
identity. Moreover, talking about social responsibility, we should not ignore the impact that 
the actions of the company can generate in future generations. The concern for preserving the 
natural environment and the sustainable development model revolves around the concept of 
“legacy for future generations.” We consider these generations to come as an interest group in 
the present time.

•	 The Environment: The environmental setting, although by their nature should not be included 
within our interest group, when related to social responsibility, it’s important to note the direct 
impact this group can have towards the company if it is not respected.

•	 Senior	 management:	 The inclusion of this group is mainly to assure the impulse of the 
organizational change as it relates to Social Responsibility; by establishing a policy of ethical 
and responsible management from a social point of view, a code of conduct, anti-corruption 
policy and the creation of a social responsibility committee, to ensure compliance with the 
commitments made.

•	 Suppliers: The direct and constant contact of our suppliers with the company also turns them 
into prescribers of the values we project from a corporate perspective, and especially in what 
relates to Social Responsibility. Therefore, they must have a clear idea of who we are and what 
we are not. We also need to understand the expectations that our suppliers have and our 
commitment to adapt to the requirements imposed by the values of the company.

•	 Strategic Partners: The relationship is based on the need to maintain ongoing dialogue and trust. 
In this two-way flow, the projection of corporate values is key in order to develop an appropriate 
balance of power and mutual understanding when creating the projects of common interest. 

•	 Media: They are our principal intermediaries with society. The relationship with the media should 
project as a whole and each communicative action must be prepared individually. It is important 
to take advantage of opportunities in the media and be fully confident that the image projected 
is what the company wants. Moreover, in this day and age it is essential to move forward and 
adapt and make the most of the new lines of communication with the media.

•	 Public Administration: If as an organization we aim to be recognized for our leadership and 
self-sufficiency, we must establish a strengthened relationship with the government and public 
institutions. 

•	 Competition:	Competition is part of the interrelatedness of all companies with their environment. 
Setting it as a stakeholder in the strategic planning of our Social Responsibility aims to promote 
cooperation and partnership among competing organizations. It is part of our ideology to 
promote fair competition and conflict resolution through arbitration.
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2.3	 THE	REPORT	IN	HEADLINES	

ü It is essential to maintain that which has characterized and diff erentiated us: our record of 
excellence in the products and services we off er.

ü We will continue to strive to make our employees feel proud to belong to this group. 

ü Family culture is a hallmark which has been present throughout the business career of CIO and 
of the projects it has developed, since its inception, by the Zamorano Tais family. 

ü The professionals who make up this company are those who, with their talent, dedication and 
strength have made possible each of the challenges we have set. 

ü Only when committed to quality and thoroughness is it possible to exceed the expectations of 
our customers.

ü We work with the conviction that a product or service that we off er is a promise to our customers. 

ü We believe that innovation is the way to move forward and grow our organization, thanks to 
the talent provided by a qualifi ed team.

ü We know that we have a long road ahead of us, and as a result of this concern, we fi nd ourselves 
immersed in a new stage in our Social Responsibility functions, starting with the implementation 
of a new specifi c strategy in our company. 

ü It is imperative to maintain good practices and to integrate them into a realistic plan which 
assumes as goals the expectations emanating from our own way of working, but also those of 
the stakeholders with whom we interact. 

ü With this report, we present and assume certain commitments aligned with the principles and 
values of responsibility that are part of our history and our family and corporate culture, in order 
to ensure loyal behaviour towards society, the fragile territory of The Canary Islands, as well as 
the environment. 

ü No Social Responsibility action is possible if the needs of the social surroundings are not taken 
into account as a priority. 
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3. ACTIONS TAKEN IN 2012

In our work with the most disadvantaged sectors in the social sphere, we work in collaboration 
with humanitarian organizations with extensive experience and an impeccable track record, 
such as ActionAid, Caritas, SOS Children, Social Action Department of the Hon. Cabildo 
of Tenerife, AECC (Spanish Association Against Cancer), Trisonomico 21, Asociation 
Nuevo Futuro, Sonsoles Soriano Guardianship Association, José Carreras Foundation 
and Ben Magec, among others.

As an organization, we implicate ourselves in the employment of disabled people or those at 
risk of social exclusion, we launched the Corporate Volunteer program which involved the staff  
of CIO with a disadvantaged social reality, we donate a large amount of household items, our 
hotel drugstores sell Fair Trade goods, we use organic bathroom products produced by groups 
with disabilities and we collaborate in charity benefi ts. We also join other establishments to raise 
funds and donations for their causes, such as toys, clothing, household goods or food, where our 
employees are the protagonists of these collections. 

For fi fteen consecutive years, customers of the Gran Hotel Bahia del Duque Resort have donated 
1€ on their invoice which goes towards the highly respected NGO ActionAid. From this donation 
40 children living in disadvantaged communities in Ecuador, Bolivia, San Salvador, Nicaragua, 
Peru, Ethiopia and India have been sponsored. These children are part of the family of the Hotel 
and there are 40 employees who keep in contact with them. 

Respect for the environment and its incorporation to our business processes has been a priority 
for the companies comprising CIO. This objective has been recognized with the BIOSPHERE 
Certifi cation awarded to the Gran Hotel Bahia del Duque, promoted by the Responsible 
Tourism Institute (RTI), which recognizes and certifi es tourism establishments that have 
made sustainable management the central axis of their activity and that therefore, are examples 
of sustainability at an international level. The BIOSPHERE certifi cation faithfully shares the 
global criteria for sustainable tourism developed by the Directive Committee of the Global 
Sustainable Tourism Criteria (GSTC).
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3.1.	 THE	ENVIRONMENT	AND	CLIMATE	CHANGE	

We have begun the journey towards the implementation of internationally recognized standards 
such as the European Eco-Management and Audit Scheme EMAS or ISO 14001. As a preliminary 
step and in order to get closer to schemes that facilitate the implementation of standardized 
environmental management systems, in 2011 we developed at the Gran Hotel Bahia del 
Duque the criteria for the Biosphere Hotel scheme, earning the seal that same year. 

•	 BIOSPHERE:	 Promoted by the Institute of Responsible Tourism (ITR) it publicly recognizes 
tourism establishments that are committed to sustainable management objectives in the 
tourism sector. 

BIOSPHERE is a private voluntary certification scheme based on the principles of sustainable 
development through specific criteria on environmental performance, cultural and 
socioeconomic aspects, which is granted to establishments worldwide.

The team of professionals at the Gran Hotel Bahia del Duque Resort earned the biosphere seal 
after an annual audit, certifying that the hotel has a set of commitments to achieve sustainable 
tourism and evaluates the progress of their achievement, renewing it in 2012.

The global criteria for obtaining this certification are:

•	 Duty	to	demonstrate	sustainable	management.
•	 Maximize	the	economic	and	social	benefits	of	local	communities	and	minimize
         negative impacts.
•	 Maximize	the	benefits	of	cultural	heritage	and	minimize	negative	impacts.
•	 Maximize	benefits	to	the	environment	and	minimize	negative	impacts.

“The Gran Hotel Bahia del Duque Resort has always been very conscientious of the protection and 
maintenance of the environment, both in its facilities, and the behaviour of all its employees, as well 
as services towards their customers, while simultaneously, it has also been responsible for promoting 
activities and synergies with NGOs, provided through its Social Work Program which has managed to 
engage their customers.”

Santiago Cabré
General Manager Gran Hotel Bahía del Duque Resort 
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•	 TRAVELIFE	 SUSTAINABILITY	 SYSTEM: In the same line of initiation in environmental 
management, the Gran Hotel Bahia del Duque has joined Travelife Sustainability System in 
the Travelife Gold category. Travelife is a training, management and certifi cation initiative for 
tourism companies committed to reach sustainability and to which hundreds of companies 
have now joined. Designed by ABTA (Association of British Travel Agents), after passing the 
corresponding audits in 2012 the hotel obtained the seal which commits the company to work 
on a system of sustainable management based on 6 steps: Commitment, Baseline Assessment, 
Policy Company; Action Plan Implementation, Monitoring and Reporting, and Communication. 

Founded in 2007, the Travelife Sustainability System is an initiative dedicated to promoting 
sustainable practices within the travel and tourism sector. The Travelife initiative is based on the 
central role of tour operators and travel agents in the tourism supply chain. 

Their unique position between suppliers and buyers enables them to infl uence consumer 
demand, procurement policies and the development of destinations. This allows them to 
contribute signifi cantly to sustainable development and environmental and cultural protection in 
destinations. Travelife aims to off er companies the knowledge, solutions and tools to implement 
positive change within their businesses and their supply chain. 

The system provides on-line control to allow companies to check the status of sustainability, 
receive advice and monitor their progress. Once signed, the property is subject to an external 
audit by which you are awarded a bronze, silver or gold stamp. To date about 17,000 properties 
from all over the world have registered under Travelife Sustainability, 1500 have conducted an 
independent audit and 500 have received a Travelife Stamp, one of those being the Gran Hotel 
Bahia del Duque. 
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•	 ORGANIC	CLEANING	PRODUCTS	IN	THE	GRAN	HOTEL	BAHÍA	DEL	DUQUE	RESORT	

In 2011 ECOLAB (cleaning chemicals) is incorporated as our cleaning products supplier for the 
following reasons: 

1.	 Savings. It off ers important economic savings as well as using less chemical products, as it 
doesn’t use the more conventional “fi nished” products. 

2.	 Environment. Decrease the number of containers required to carry the products, from using 
disposable plastic bottles to long-term reusable and recyclable containers. With this commitment, 
the hotel has gone from throwing out 4.000 million 1L plastic containers (many with chemical 
leftovers) to use an average of four hundred 750ml containers, which are not being discarded, 
they are reused (concentrate dispensing system)

3. Work Values. Finished products are bottled containers where the user opens the bottle and 
pours at their discretion, in many cases because of bad habits more than necessary is poured, 
which causes further environmental damage, more chemicals down the drains, etc. Now, thanks 
to the use of dispensers, we use smaller amounts of the chemicals and these are diluted in water, 
making them less harmful to humans and the environment. 

4. Ergonomics and PRL.	The labels are printed directly onto the containers to avoid issues reading 
the labelled products. The containers are ergonomic and their application system (especially in 
the more aggressive chemicals) off er a foam spraying option which prevents the chemicals from 
dispersing into the air or splashing the operator or the surroundings, avoiding accidents. 

INCORPORATING	A	CLEANING	BY	IMPREGNATION	SYSTEM	(TTS)	

1. Ergonomics and PRL:	 TTS is the world’s pioneering ergonomic cleaning systems. Originally 
designed to prevent contamination between rooms and areas, they are now a reality in 
hospitality. This system prevents the cleaning staff  of having to bend over as often and having to 
twist their wrists as much, avoiding back, wrist and shoulder problems. 

2. Hygiene:	The system can carry 1 microfi ber per room, 10 to 12 per user and day, which prevents 
contaminating a room with dirt from the previous room. 

3.	 Environment: The use of this system allows considerable savings in our use of water, due to the 
ability of impregnating the product in the mop used. 

4. Cost savings: Even though implementing this system is more expensive than the usual systems, 
in the long run, it is more cost eff ective. The savings are based on a longer life of the products 
used and from the considerable decrease of the water used. 
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•	 EARTH	HOUR:	Every year, the Gran Hotel Bahía del Duque joins Earth Hour, an initiative promoted 
by WWF to help fi ght climate change. In 2012, more than 7,000 cities from 150 countries turned 
off  the lights of their major monuments and emblematic buildings, sending a clear message: 
‘symbolic gestures can lead to great changes if we accomplish a global commitment throughout 
the year’.

For over seven years, hundreds of millions of people from all over the world, businesses, 
governments and schools have united their voices in defence of the environment. Therefore, 
“Earth Hour” has become the largest ever mobilization and participation campaign. 

Over the past 50 years, WWF has grown into the largest and most infl uential independent 
conservation organisation in the world. We have close to fi ve million supporters and our global 
network encompasses more than 100 countries.

WWF wants individuals, companies, governments, and educational centres to be more effi  cient 
and self-suffi  cient in energy use and to promote clean energy, thus reducing the level of C02 
emissions on the planet.
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3.2.	 CONTRIBUTING	TOWARDS	THE	COMMUNITY	

Promoting sports and healthy lifestyle habits in all sectors of our society have also been an 
important premise to spread among the companies of CIO Group. For many years now, the 
company has created cooperation ties with diff erent sporting activities in order to create better 
communication channels on how to improve the quality of life of those in our surroundings 
and raise awareness of the importance of diet and healthy lifestyle. A good example is the 
agreement signed between one of our companies, Fuentealta and AECC (Spanish Association 
Against Cancer) establishing synergies that allow us to collaborate in the fi ght against cancer, by 
informing and in order to prevent. 

On the other hand, we are sponsors in many sporting events where we try to foster a fun and 
educational activity among all our customers. An example of this activity, was our sponsopship 
(Fuentealta was the offi  cial water) of the World Police and Fire Games which were held in Tenerife 
in the summer of 2012, and which saw over 6,000 participants.

Cultural activities is one of the new areas of support the company is banking on, we believe 
it is an active and eff ective way to support education. Therefore, we have joined a number of 
activities related to the world of design, art and fashion in order to help young people create 
platforms from which to disseminate their work. 

We work with several arts organizations and we are the main sponsor of the Tenerife Design 
Festival, one of the most innovative cultural events held in the Canary Islands and which has a 
signifi cant impact regionally, nationally and internationally.

We have also invited several Canarian artists to participate in developing communication 
support systems for our companies, in order to assist them in their professional careers, in the 
media coverage of their work and their notoriety in the public eye.
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4. MILESTONES OF 2012
The companies of CIO group are members of the following humanitarian entities or environmental 
agencies: 

• SOS CHILDREN’S VILLAGES

• CARITAS

• RED CROSS

• JOSÉ CARRERAS FOUNDATION

• WWF

• BEN MAGEC, ECOLOGISTS IN ACTION.

The CIO Group started this year their fi rst corporate volunteer initiative, developed hand in 
hand with the Cabildo de Tenerife. 280 hours of volunteer work. 28 employees – every staff  
member of the CIO offi  ces in Santa Cruz, volunteered for a total of 10 hours each. The projects 
chosen in which to volunteer were the following: 2 adult day care centres (Hassidim and 
Virgen de la Nieves), and a day centre for teenage mothers (The Chaxiraxi Project), all three of 
these are a part of Caritas.
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•	 The	Gran	Hotel	Bahia	del	Duque	donated computer equipment and furniture to APANATE, an 
Association working with Autism. The computer material was used in their day centre and the 
furniture was used to help decorate the home that the association uses for the Family Relief 
Program; a scheme, which has the children stay in the home for a few days twice a year, allowing 
the parents to rest.

•	 The	Gran Hotel Bahia del Duque donated furniture for AKI (Kanaria Association for Children), 
which helped decorate supervised homes for children who are on the brink of social exclusion. 
The food & beverage department of the Gran Hotel Bahía del Duque also got involved 
and donated their tips from the month of March to a food bank program, who delivered the 
products to the children from the AKI Association. 

•	 RECORD Laundry Services has employed, three years running, a person from Trisomico 21, 
an association of parents, united with a common purpose: social, educational and occupational 
integration for their children. To achieve this goal, the association promotes all activities which 
focus on improving the living conditions for people with Down syndrome. Trisonomico 21 has 
at its headquarters a bookbinding workshop where boys and girls produce a series of original 
cover designs; the Hotel’s drugstores have now been selling these for two years, with great 
success. The Hotel has also provided Trisonomico 21 with different fabrics for the decoration of 
the association and for the pilot bedroom they have, where the kids learn to do housework.
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•	 Throughout the year, at each of the charity dinners held by the different organizations we 
collaborate with, CIO	Group offered a gift certificate of a weekened getaway at the Gran Hotel 
Bahía del Duque Resort for the winners of the draw.  

•	 After	the	unfortunate	fires	in	the	summer	of	2012	on	the	island	of	La	Gomera,	the	Gran	Hotel	Bahia	
del Duque donated bedding and bathroom products to the island of La Gomera, collaborating 
with the needs of the owners of the 40 homes which were destroyed in the fire

•	 The Gran Hotel Bahia del Duque donated household items for the shelters that Caritas has 
throughout the island, which offer a place to stay for those at risk of social exclusion.

•	 Fuentealta permanently collaborated in 2012 with the following organizations, groups and 
charity events::

•	SOS Children’s Villages in Tenerife and day centres in La Laguna;;

•	APANATE. Association that helps people with autism.

•AHETE. Association which helps people with haemophilia.

•	Trisonomicos 21. Helping those with Down Syndrome.

•	ADEMI. A sports association for people with disabilities.

•	CENTER PAKITFE. Helping Parkinson’s patients.

•	AECC. Monthly collaborations throughout The Canary Islands.

We would like to take this moment to thank the organizations and institutions that have seen 
the CIO Group as worthy of some distinction in 2012. Obtaining awards, endorsements, seals 
or accolades is not one of the companies goals, however we are pleased to share in this report 
some of the awards obtained, as we feel extremely honoured to have merited these and they 
symbolize the support we have received from our community. These have been the most 
significant awards:

•	 Honourable Mention to a Public or Private Entity, for his contribution in the field of 
Volunteering and Solidarity, granted by the Cabildo Insular de Tenerife to the Compañía de 
las Islas Occidentales, CIO Group (photo 3)..

•	 Young Entrepreneur Award, presented by the Rotary Club Tenerife to Monica Rumeu 
Zamorano for Innovation that has led to Humanitarian Service (Photos 1 and 2). 

•	 “TUI Environmental Champion 2012”, obtained by the Gran Hotel Bahia del Duque.

•	 “Travelife, for advocacy and defence of the environment”, awarded to the  Gran Hotel 
Bahía del Duque.

•	 Excellence Awards 2.0 in the category of Environment, the Cabildo of Tenerife awarded the 
Gran Hotel Bahia del Duque for its use of social media in the advocacy of respect for the 
environment. (Photos 4 and 5).

•	 Renewal	of	the	Biosphere Seal for the second year running - Gran Hotel Bahia del Duque.
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ORGANIZER ASSOCIATION MOTIVE

HEART AND LIFE HEART AND LIFE Day of the congenital heart disease

SAUZAL TOWN HALL AMATE Women’s Race

GUIMAR TOWN HALL YOUTH CENTRE 
Leisure & sporting activities for 
young people and children

SPORTS COLLECTIVE 
TAGOROR CHIREGUA

TAGOROR CHIREGUA Meeting Salto del Pastor Canario 

EL CORTE INGLÉS  Corte Inglés Food Bank 

CLUB NAUTICO UNICEF UNICEF Regatta 

LA LAGUNA TOWN HALL IASS Family Day

ADULT CENTER HERMANO 
PEDRO

THE SACRED FAMILY FOUNDATION Canary Island Day

MÍRAME TV Charity Telethon

ASORTE ASORTE Association Anniversary 

PIXELES / ICOD TOWN HALL AMATE Nocturnal Solidarity March

SANTA URSULA TOWN HALL VARIOUS  
1 Associations of persons with 
disabilities

SHELTER QUESADA 
SANCHEZ FAMILY

SHELTER QUESADA 
SANCHEZ FAMILY

Benefit Dinner 

PROBOSCO PROBOSCO Charity Market

Fuentealta AECC
1 Padel Tournament 
– Fuentealta/AECC

TACORONTE TOWN HALL/
BIKERS OF TENERFE

Holiday program for 
Saharan children

Solidarity Race 

IDECO FATHER LARAÑA 12 hours of Solidarity Sport

TEGUESTE TOWN HALL PROJECT MAN Solidarity race against drugs

TEGUESTE TOWN HALL LEUKEMIA FOUNDATION Benefit dinner

SPANISH RED CROSS 
LA LAGUNA

RED CROSS School Supplies Charity Collection

EL SAUZAL TOWN HALL SOCIAL SERVICES Food bank collection 

EL TANQUE TOWN HALL EL TANQUE TOWN HALL
The Erjos-monte del agua fire from 
12/08

RUNSPIRAL 2012
AECC and others fight against 
cancer

Crossing Tenerife non stop for 
280km to raise money. 

AECC

VILAFLOR TOWN HALL SOCIAL SERVICES Various fire campaigns in Vilaflor 

NUESTRA SEÑORA 
DEL PILAR CHURCH

NUESTRA SEÑORA 
DEL PILAR CHURCH

Domund missionary solidarity 
festival for the construction of 
schools in Senegal.

The total litres of water with which the company collaborated in these institutions 
throughout 2012 was 33.119.
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5. NEW CSR STRATEGY  
As a result of our growth as a company, on how we understand our business trajectory, which 
has always supported our values as an organization, and our mission and vision, we have now 
concluded that we are entering a new phase. A new stage that excites us and in turn makes 
us commit, because we understand that in order to continue improving day by day as an 
organization, we must promote the sustainable development of our social, environmental and 
economic surroundings. 

With this conviction we have taken important decisions to advance with the momentum of our 
Corporate Social Responsibility,  launching the first strategic CIO social responsibility plan. 

We base this commitment by publicly taking on a series of commitments, because commitments 
are the ultimate expression that any organization can offer to boost its social responsibility. 
By doing so publicly, it shows that for us facts are important, not words, and that only their 
achievement will come to ratify if these commitments are truthful, transparent and honest. In 
addition, these pledges draw a roadmap that will enable the implementation of concrete actions 
with which we aim to be more sustainable, and it will be our stakeholders who evaluate us year 
after year to see if we are on the right track. 

We support these promises with the necessary resources, human, technical and financial, and 
we will monitor and evaluate our actions, so that we can implement any corrections required 
to achieve them. We have classified these pledges according to the stakeholders its focused 
towards. This allows us to move forward in meeting the demands and expectations that they 
have regarding Social Responsibility. 

The commitments we make to our stakeholders are:

GENERAL	COMMITMENTS:

Are addressed to all stakeholders in general.

1.	 Defining	a	CSR	policy	for	Compañía	de	las	Islas	Occidentales.	

Our first step is to assume that we need to have a social responsibility policy defined in our company.

2.	 Creating	a	CSR	Committee	comprised	of	people	from	the	different	companies	of	CIO.

We commit to creating a CSR committee, which will ensure the organizational model is followed. 
For us, it’s another unwavering pledge which helps guarantee the motivation of the CSR plan. 

3.	 All	companies	will	define	their	strategy	and	CSR	action	plan	in	line	with	CIO.	

Each of our companies must have their own strategy on CSR, adapted to their reality and sector 
with which to build an implementation plan in due time. Furthermore, this strategy will be aligned 
with the fundamentals and principals of CIO’s strategic plan on corporate social responsibility. 

COMMITMENTS	TO	OUR	EMPLOYEES:

Understanding the needs of our employees is critical to achieve any CSR strategy. As seen in 
this report, we consider our employees the main prescribers of the company, if we fail to meet 
their expectations, it will be very difficult to be credible with other stakeholders. Therefore, the 
performance of this set of commitments acquires great relevance for us.  

1.	 Talent	Management	Programme	in	CIO.	

The establishment of a fluid dialogue channel not only enable employees to meet their needs 
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and expectations, it will allow us to better manage the talent that we have and it is essential for 
the development of CIO. To do this, we will work to establish a specifi c program.

2.	 Improving	labor	conciliation	establishing	specifi	c	protocols.

Even though in CIO we have been working on the conciliation between work and life, we have 
focused on creating specifi c protocols to improve these procedures in order to achieve better 
levels of satisfaction.

3.	 Establish	communication	protocols	between	employees-businesses,	identifying	and	defi	ning	
channels	and	managers.		

Every impulse to strengthen communication with our employees is territory gained in achieving 
a better understanding of their needs. This is why, we will work hard in identifying the most 
appropriate channels and resources.

4.	 Periodic	analysis	of	the	working	environment	and	action	taking.	

While it is true that this type of analysis is already built into our processes, we are aware that we 
need to improve on this: we need tools that facilitate eff ective performance monitoring in order 
to be able to track, correct and analyze the evolution.

5.	 Analyzing	and	improving	prevention	results.	

This aspect is mandatory and basic to our company, which is why this is a priority, especially 
given our desire to be sector leaders when it comes to Social Responsibility.

COMMITMENT TO OUR CUSTOMERS:

Together with our employees, they are the main prescribers of the values of our company.

In fact, it’s in our corporate DNA, establishing it as one of our core company values. If their opinion 
is contrary to what we propose in our principles we’re doing something wrong.  

1.	 To	better	understand	our	customers’	expectations,	so	we	can	more	eff	ectively	satisfy	their	needs.	
It is an essential commitment. It is our reason for being and it is what we work towards every day. 
It is prominent among our corporate values and, by not fulfi lling it, we would be betraying the 
promise we make through our products and services.
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2.	 Strengthening	communication	channels	with	customers.		
These ties will allow us to establish a more effective and fluid dialogue with our customers in order 
to better understand their needs and expectations, not only in reference to their satisfaction with 
the products and services we offer, but also with the social responsibility plan we are proposing.

COMMITMENTS TO OUR SUPPLIERS: 

The assurances with our suppliers are based on allocation practices that seek mutual interest and 
transparency, and to promote among them the principles underlying CIO’s search of responsible 
behavior within our social and environmental surroundings. 

1.	 Code	of	conduct	for	suppliers.

With the creation of a code of conduct, we ensure that our suppliers will exercise, in their 
business activity, respect for a series of fundamental principles. Principles which we comply 
with and we expect others to comply, and which have to be present between our suppliers 
and their environment, having particular importance for us employees, raw materials and the 
environment.

2.	 Environmental	assessment	of	suppliers.	

In the future, the result of an environmental assessment of our suppliers must provide a 
criterion for preference for those, which with equal conditions objectively demonstrate a higher 
commitment to the environment. CIO providers must comply with environmental legislation. 
The level of demand for our suppliers must be based on the environmental interaction of its 
activities. 

COMMITMENT TO THE ENVIRONMENT:

As mentioned, CIO is deeply identified with the respect for the environment. To minimize the 
impact of CIO activities, we assume a number of commitments to the environment. These start 
with identifying and evaluating the environmental aspects in each of our businesses, plan actions 
which will reduce potential environmental impacts, provide them with resources and evaluating 
them, as well as working with suppliers who are aligned with our goals. All under the umbrella 
of an environmental policy of CIO Group, who  shared our responsibility and the principles of 
sustainable development.   

1.	 Improving	environmental	management	and	the	fight	against	climate	change	through	the	
design	of	an	environmental	policy	of	the	Company.	

The definition of an environmental policy signifies your agreement to the pledges at the highest 
managerial level, explicitly expressing the intentions and actions to be taken with regards to the 
environment and in particular, the commitment to meet all regulatory requirements, to develop 
an constant improvement and to use the necessary resources, when it is economically viable. 

2.	 Identification	and	assessment	of	 the	environmental	aspects	most	 relevant	 to	each	of	 the	
companies	within	the	group.

We base this point in the implementation of a tool that allows us to objectively identify 
and evaluate the activities, products or services that may lead to environmental impacts 
and repercussions. It is the foundation of any plan of action and a fundamental part of the 
environmental management of our company.

3.	 Each	of	our	businesses	should	have	a	plan	of	action	and	environmental	internal	audits.
The action plan of each company will set the roadmap and the audit plan is the tool, which will 
allow for continuous improvement.
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4.	 Initiatives	to	mitigate	environmental	impacts.	
We will work to identify those initiatives of interest with whom we can collaborate and work 
together to help us mitigate our environmental impact or improve our environment, and extend 
these  to the other companies in the group. 

5.	 	Environmental	assessment	of	suppliers.	

It is important to involve suppliers and subcontractors in meeting our environmental 
requirements. As already mentioned, the level of demand from our suppliers must be based on 
the environmental interaction of its activities.  

COMMITMENTS TO THE LOCAL COMMUNITY:

Social action is implicit in our corporate culture; it has been one of the areas with the most 
history within our CSR actions. Historically, CIO has shown its willingness to develop its activities 
in socially responsible scenarios. Nevertheless, and being aware of the efforts made so far in the 
social actions chapter, we want to continue to improve in this endeavour, for which we have set 
the following commitments:

1.	 Increase	by	5%	our	social	action	projects.
Not only will we match the number of initiatives in the field of social action developed during 
2012, but we are committed to increase it by 5% in 2013. 

2.	 Defining	policy	and	a	social	action	program	in	line	with	our	CSR	goals.	
Planning for future social action is a vital part in our CSR strategy. Its relevance requires us to 
develop a program that describes a set of actions, with the managers responsible and deadlines, 
and which takes into account the circumstances the company is under.

3.	 Define	a	program	that	monitors	the	results	of	the	actions	taken.
It is necessary to have a procedure for monitoring and evaluation that allows us to make decisions 
that result in the improvement and optimization of the resources we spend on social projects. 
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1.	Don	Luis	Zamorano	Benítez.	2.	Record	Factory.	3.	Don	Luis	Zamorano	Tais.	4.	Tobacco	Stores	in	Santa	Cruz.	
5.	Mr.	Francisco	Javier	Zamorano	Sáenz.	6.	Label	used	by	the	factory	of	Luis	Zamorano	Benítez	during	the	first	decades	of	the	20th	century.	
7.	Gran	Hotel	Bahía	del	Duque	Resort.	8.	Bottling	Plant	Aguas	de	Vilaflor	S.A.	(AVISA)
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1.	Tourism	Sector	-	Gran	Hotel	Bahía	del	Duque	Resort.						2.	Tourism	Sector	-	Spa	Bahía	del	Duque	Resort.	
3.	Services	Sector	-	Record	Security.						4.	Central	offices	CIO	Group.						5.	Food	&	Beverage	Sector	-	Tasca	El	Callejón.	
6.	Real	Estate	Sector.						7.	Services	Sector	-	Record	Lavandería.



1.	Presentation	Lunch,	Collaboration	Agreement	between	CIO	and	AECC.						2.	Conmmemorative	Bag	Fuentealta	and	AECC.	
3.	World	Police	and	Fire	Games.							4.	Cross	María	Auxiliadora.							5.	AECC	Benefit	Padel	Tournament	(Las	Palmas).	
6.	CIO	&	AECC	Collaboration	Agreement	Signing.
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1.	Fuentealta	Exhibit	2012	Transmite,	La	Recova	Art	Centre.				2.	Pechakucha	Night.	Tenerife	Design	Festival.	
3.	Exhibit	Palacio	de	Carta,	Tiger	Cultural	Cycle	1797.				4.	Cultural	Cycle	Nelson	and	Tenerife.				5.	Carnavalito	2012.	
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1.	Harold	working	at	Record	Laundry	Service.					2.	Workshop	at	Trisómicos	21.					3.	Products	created	at	the	Trisonomico	21	workshops	and	on	sale	at	our	drugstores	in	
the	hotel.					4	&	5.	Fabrics	donated	by	the	hotel	for	the	educational	center	of	Trisonomicos	21,	where	they	learn	household	chores.	
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Presentation	Lunch,	Collaboration	Agreement	between	CIO	and	AECC.
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43
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1	y	2.	Young	Entrepreneur	Award	to	Monica	Rumeu,	Rotary	Club	Tenerife.					3.	Honourble	Mention	to	a	Public	or	private	entity,	Cabildo	Insular	de	Tenerife.	
4	y	5.	Excellence	in	2.0	for	the	Gran	Hotel	Bahía	del	Duque	Resort,	Cabildo	Insular	de	Tenerife.	
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